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Safe harbor

Statements contained in this presentation concerning our growth prospects may constitute forward-looking statements. The
Company believes that its expectations are reasonable and are based on reasonable assumptions. However, such forward
looking statements by their nature involve a number of risks, and uncertainties that could cause actual results to differ
materially from those In such forward-looking statements. The risks and uncertainties relating to these statements include, but
are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth, intense competition
in the businesses we operate in including those factors which may affect our cost advantage, wage increases, our ability to
attract and retain highly skilled professionals, client concentration, disruptions in telecommunication networks, disruptive
technology, liability for damages on any of our contracts/ subscriptions, withdrawal of governmental fiscal incentives, political
instability, unauthorized use of our intellectual property and general economic conditions affecting our industry. The Company
does not undertake to update any forward-looking statement that may be made from time to time by or on behalf of the
company.

The equity shares of the company are regulated by the laws of India. Please refer to the applicable laws of your jurisdictions
before dealing in equity shares of the company.

“The equity shares of the company have not been and will not be registered under the U.S. Securities Act of 1933, as
amended (the “Securities Act”) or with any securities regulatory authority of any state or other jurisdiction of the United States
and may not be offered, sold, pledged or otherwise transferred except (1) in accordance with Rule 144A under the Securities
Act to a person that the holder and any person acting on its behalf reasonably believes is a Qualified Institutional Buyer within
the meaning of Rule 144A purchasing for its own account or for the account of a Qualified Institutional Buyer in a transaction
meeting the requirements of Rule 144A, (2) in an offshore transaction in accordance with Rule 903 or Rule 904 of regulations
under the Securities Act, 3) pursuant to an exemption from registration under the Securities Act provided by Rule 144
thereunder (if available) or (4) pursuant to an effective registration statement under the Securities Act, in each case in
accordance with any applicable securities laws of the states of the United States. No representation can be made as to the
availability of the exemption provided by Rule 144 under the Securities Act for re-sales of these equity shares.”

All Financial figures mentioned are as on December 31, 2010 or for the quarter ended December 31, 2010
unless indicated otherwise

Q3 FY11 means the period Oct 1, 2010 to December 31, 2010
FY11 or FY 10-11 or FY 2011 means the Financial Year starting April 1, 2010 and ending March 31, 2011

INR M means Indian Rupees in million
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“Helping Businesses and People Meet”

India’s premier on-line
classifieds company In
recruitment, matrimony, real estate and

education




Strong performance track record

S Info Edge Revenue and EBITDA margin
Highlights (2006 — 2010)

3000 40%
35.1%  34.3% 37.8%

T 35%

An online classifieds company with
— Strong brands
— Experienced management team
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Diversified business portfolio

— Share of revenues from verticals other 0 - . . . .
than recruitment grown from 5% in FY06 Fyoé Fy07 FY08 FY09  FY10
to 16% in FY10

28.8%
Rapid growth historically 2000 -
— Revenue CAGR of 33% over FY06-10
— INR 2.64 billion revenue in FY2010
= 1500 -
~ INR 30 billion market capitalization
Strong cash flow generation 1000 -
— Cash & liquid assets INR 4 Billion
— Negative working capital 500 +

- 0%




Our brands

(naukrigulf.com
O Firstnbal,!krichom
A Jobsite for campus hiring!
o Quadrangle e
== Drijj.com
L

(naukricom

India’s No.1 Job Site

Jeevansathi.com

We Match Better

1

9 gacres COITI

S8 N2 EICE.COM

IL allcheckdeals...n
v—" Property desls made Simple & Transparant




Our portfolio

99a<:§A 200.0% -
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Quadrangle
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-100.0% -

-200.0% -

Revenue CAGR 2006 to 2010

-300.0% -

EBITDA Margin

Note:- For FY06-FY10 the data for other brands is not relevant.
=



Virtuous circle

Example : Naukri.com

So we get
the most
clients

So we get
the most
traffic

Imperatives

Hire and retain quality talent
Product and technology innovation

Superior sales and service
execution

Build the brand




Milestones

Levels of
Evolution

4

A

1997-2000
“Bootstrapping”

April, 2000:
Raised VC funding of INR 72 M

FY 1999:
Naukri.com broke even.

March, 1997:
Naukri.com launched

2000-2007
“Scale-up”

Nov 2006:
Public listing in India

Launched new portals:
2006- Naukrigulf.com
2005- 99acres.com

September 2004:
Acquired Jeevansathi

September 2003:
Started TV advertising

September 2002:

Turned profitable post VC funding

November, 2000:

Acquired Quadrangle business

2007 onwards

“Secure the Future”

Expansion of main
business

Coming out of the
slowdown

Ability to attract and
retain talent

Scaling up new
businesses

Investing in start-ups

» Time



Key drivers of success

Consolidate traffic share gained over the last 24 months

Garner higher market share as growth comes back

Specific product innovations to combat the threat of Linked In and semantic search (Trovix)
from Monster

Reap gains from sales team efficiencies — Restructuring, ERP, Newer sales channels
Develop and leverage social media and mobile apps

Continue to invest in brand, sales team, customer service, tech product innovation, people

Leverage the IP built over last 3 years through increased investment in brand building
Scale up business by increasing growth rate from current 10-15% in the next 3 — 5 years
Continued investment in analytics /algorithms

Market witnessing growth — activity in most real estate clusters
Product innovation and evangelizing the space concept

Increase traffic share and monetize traffic share gains of last 2 years
Continue to improve the user experience

Establish and evangelize the value proposition of Shiksha & FirstNaukri
Naukrigulf- Ride after the meltdown in the Middle East

Invest in potential big businesses for the future - Meritnation, Alicheckdeals, Policy
New brands Bazaar

Explore more opportunities (startups, M&A) actively

Improve traction and engagement on Brijj.com




Leveragable sales/customer interface infrastructure

Info Edge Sales Offices illustrative Map

Trivandru

~ 1380 Sales staff or 76% of the company’s
workforce

Nation wide coverage through 48 company
branch offices in 31 cities in India

Only “dot com” player with this kind of sales
organization

Sales force efficiencies playing out ....

Growth

R

Infrastructure being leveraged for

10



Environment
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(naukri.com

India’s No. 1 Joh Site

Quadrangle
( e -

(naukrigulf.com

bl'iw.cor;

Brijing Pecple

Firstnaukri.com

A jubsite for Lampus hiring!

Jeevansathi.com

We Match Better

oo \MI7....

jl allcheckdeals.con
\'/ Property deals made Simple & Transparent

S1 K31 1d . com

Environment overview

Business cycle

and Economic
Environment

Demographics
and GDP per
capita

Internet
penetration

Competition
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Billions INR

Business cxcle and economic environment

India’s GDP growth ~8%

70,000 - - 16

Highlights

60875

60,000

50,000 India less impacted by the meltdown.

40,000 Indian recovery faster than rest of the world.

India’s GDP CAGR(%) of 6.2% from 1991-
2008, in sharp contrast to the developed
world

30,000

20,000
Indian economy expected to clock ~8.5%

GDP growth this fiscal year
10,000

India estimated to be a $4 trillion economy
by 2019.

FY 04 FY 05 FY 06 FY 07 FY 08 FY 09
Government planning to pump $100 billion

into infrastructure development, thereby

B cCF creating a cascade of jobs

— S€rvices Sector Growth Rate

Manufacturing Sector Growth Rate

Source:http://rbi.org.in/scripts/BS_PressReleaseDisplay.aspx?prid=22884  http://mospi.nic.in/mospi_nad_main.htm, 22 Feb 2010 Business World Atrticle: “Hot Jobs and More”, March 13
India Today Atrticle: "Jobs are Back”




Demographics

. Why the -

 orlds biggest

N témocizey s the
X g_'zﬂmnnml_c
SUpEpoier—and what it
-mians for America

ey

Highlights

India is among the world's youngest
nations with a median age of 25 years.

65% of Indian population estimated to be
below 35 years of age

Youth population(15-35) of India is
growing at a rate of almost 37.9%.

According to the World Fact Book, India is
projected to have 70% of its population in
the working class category by 2030.

India will see 70 million new entrants to its
workforce over the next 5 years.

Source: http://www.rbi.org.in/scripts/AnnualPublications.aspx?head=Handbook%200f%20Statistics%200n%20Indian%20Economy,

http://mospi.nic.in/mospi_nad_main.htm, Financial Express, Indian Youth: Demographics and Readership, BSGA-2009%20Market%200utlook%20for%20India




Internet penetration (1/2)

Base: All India Internet Ever Users (Urban)
(All figures in Million)

B Top 8 Metros M Other Metros 1 5-10 lakh towns M Less than 5 lakh towns

5Mn 9 Mn 12 Mn 16Mn 32Mn 46Mn 50 Mn 63 Mn
5%

13% 29%

21%

38%

2000 2001 2003 2004 2006 2007 2008 2009

Source: I-Cube 2009-2010 Internet in India by IAMALin

Highlights

From 5% in 2000 to 36% in 2009,
internet has made an impact in
lives of small towns.

Given the continuous growth of
internet users over the years, the
smaller towns have overtaken Top
8 Metros in Internet Usage
(indicates that internet has reached
to rural masses in India).

Government initiatives of e-kiosks
and increasing number of cyber
cafes has created interest among
small town people.




Internet penetration (2/2)

Growth Picture of Broadband in India

Jﬂﬂ

Mar-05  Mar-06 Mar-07 Mar-08 Mar-09

—~—g——

India’s Internet consumer profile mix is
changing to broadband and heavier usage
About 2.35 subscribers added in 2008-09 with

Subscribersin Millions

O = N W = 0 3 -l
|

growth rate of 60.72%
Government of India plans 250 M broadband
connections by 2012

Implications for Info Edge

Significant user base coupled with
headroom for growth.

Penetration of broadband increasing.

3G and wireless broadband being
launched.

Mobile phone penetration already
exceeds 600M — with 3G expected to
explode for high end applications.

Broadband Users engage in multiple
internet activities on a daily basis &
their consumption behavior.

Penetration of wireless in telecom has
enabled a growth of 0.06 per cent of
the GDP in India whereas it has
contributed 0.04 per cent of GDP in
China.

Source :TRAI Annual Report 2008-09 http://igovernment.in/site/govt-plans-250-mn-broadband-connections-2012-36773
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Businesses




Naukri

Login  to view recommended jobs for you

(naukricom’

India’s Mol Job Site

1H

Search All Jobs

Keywords

Type your Skills, Designation ete.

Functional Area Exp.

Panels Select | |Ep

Browse jobs by: Public Sector, Company, PharmaiBiotech, Construction/Engg, IT, HR, BPOKPO, Telecam, More

p Employe
patni
10th & 11th April

loitte.

Apply Now

Uy NOVART

Resume ob

Rs. 15 Lakh + Jobs Mew

Location
Type Clty narme where you want to wark

Salary Expectation
- Mir - | —| Max

Best Places to Work

Fraud Alert!

Search

All Sectors Information Technology | Manufacturing

Information Tech.

ChipDsg/Sermicond
Maxim

HVIDIA

Rambus New
SanDisk

ST ERICSS 0N New
HILIRE

ITESIBPOLCOM

ACS of India
Datamatics Financial
Encare Capital Group
iEnergizer
Respondez New

Shell Business Setvice Centre

Hew

Infogain

ITC Infotech

KPIT Cumming

Mess Technologies New
Mihilent Technologies New
Patni

Persistent Systerns
Folaris

Pyis Systemns Hew

Q3 Technologies
GQuickstart Glabal

Rawahit Technology Limited New

RBS India Dev. Centre
Rohert Bosch

R Systems New

SAIC Hew

Sapient

With1.6105
years exp.
Pune/Gurgaon

®

L]

Services

EFEUrE Hew

INTAS Pharma
Juhilant Organosys
Lupin Lirnited
Manipal Healthcare New
MICRO LABS
Panacea Biotec
Pirarnal Healtheare
Guest Diagnostics
RanbaxyLabsLid
Strides Arcolab
Sun Pharma

Surya Pharma
L8V Limited

Zydus Cadila Hew

PetroleumiEnergy
Adani Group New

Recruiters from USA, call Toll Free # 866-557-3340

Passward

Passing out || Work with india’s
in2010 No.1 Job Slte

New Job Seeker?

Reach outto more than 35000 recruiters
Get relevant jobs in your inbosx
Privacy features ensure confidential job search

Login to view recommended jobs foryou
Username

Job
Seeker
Services

D Use email ID as Username

Forgot Password
fUsername?

[ Login|

ume Services

& Resurne Display
Let 50,000 recruiters see your
rESuMmE

¢ Resume Development
Get a resume that gets vou
interview calls

e Resume Flash
Maximize your resume's visiy

Get jobs in your inbox

Getthe hestJobs matching your
search preferences delivered in your
inhox for freel

Create Job Messenger

PayCheck

Cnaukricom

e -

Job
|_ | Stl n g S e — m

Spontared Links

Functionsl dres Bxp,  Salary Erpectation

Search

——— T T

ancl apply

P vy et )

Appraisal Tip #8 s

™

—” Banner Ad

Cnaukricom

Resume
Database

#1 Besiuter em

Source: http://www.naukri.com/
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Naukri - Overview

Current
Highlights

Dominant player — strong brand, largest
database, most clients, highest traffic share,
largest no. of jobs, sales network,
product/technology innovation

Growth of 32% in revenue in Q3 YoY and
increase in deferred sales revenue

Revenue
Model

Major
— Job listing and Employer Branding/
Visibility

— Resume Database Access

Others:- Job Seeker Services, Google Ad
sense, Advertising other than for jobs, Mobile
revenues, Resume short listing and screening

Market Size and Potential

Large market

Growth in economy/IT/ITES to drive
online job market

Naukri flagship product flanked by 4
support products

Overall growth to continue due to
internet penetration & India
demographics

Social media and mobile apps

Competition

Naukri has increased the competitive gap

— In Nov 2007, there was a 10% traffic share
gap between Naukri and Monsterindia /
Times Jobs

— In early 2010, the gap with Monster India
increased to 35%, with Times Jobs to 50%

Market

Dynamics

Competition adversely impacted by the
slowdown
Signs of recovery and increase in activity

Threat from Monster’'s semantic
search (Trovix) technology
proposition and Linkedin becoming
active in India.

19



The Indian job market is a US$ 1 billion opportunity

Key Components

Types of Recruitment
Channels:
- Employee referrals
- Recruitment
Agencies
- Print
- E-recruitment
- Others

Largest Market share
Recruitment Agencies

Market share of Print is
declining while that of E-
recruitment is growing

10-12% jobs are generated
online of which 75% can
be found in other
distribution channels ~
Print, Recruitment
Agencies

Indian job search market overview

Trends and Outlook

Stimulus Packages
generated 20% new jobs
(white collar and blue
collar) in Oct'09-Jan’10.

Net Employment Outlook
one of the highest in the
world

India has over 350
universities and 17,600
colleges

Over 2 Mn Graduates
every year

Sectoral

Employment Trends

Top 5 sectors which recorded
highest growth in job-creation
(white collar and blue collar)
in Oct’09-Jan’10:

- Academics

- Advertising/Event
Management

- IT/Hardware
- Research/
Consultancy

- Engineering

E-recruitment Trends

The estimated Market-size
had increased from INR
1450 M (2005-06) to INR
5060 M (2008-09), a 36%
CAGR

The online job-seeking
population has logged an
increase of a 39% CAGR,
from 6 M ( 2005-06) to 23 M
(2008-09)

Significant usage and
contribution comes from
Recruitment Consultants

IT /ITeS Sectors have the
largest job-listings > 24%

1
Source:  http://www.przoom.com/news/2929/. Manpower Employment Outlook Survey Q1 2010 | (http://files.shareholder.com/downloads/MAN/855288514x0x337348/8cf6a434-f5{4-481f-
b7a4-60718507410b/Global_USLetter 2Col_Q110[1].pdf), Assocham Placement Pattern Study, E Recruitment Market in India.mht, http://www.sramanamitra.com/2006/06/24/concept-
arbitrage-monster/, Department of Higher Education, NASSCOM




Online job search is a popular activity and Naukri has
the dominant position

Most Popular Online Activities Most used websites in India
other than e-mails _ i
( ) CGoogle GM :
YaHoO!
English info search engine i —
rediff.com indiatimes

Matrimonial search (
‘O(KUFE |

- = = moneycontrof.com
/ \ y A ety it Pl

{ (_naukn .com icici Bank
N o - 7 & zapakmail o

Check sports other than cricket

¥ Hotmail’

Check cricket content/score

Sify”
Dating/Friendship
Check general news

Instant Messaging/chatting

Search for non travel products

————————— ﬁ A
msn¥ ... &rove-
* -gll : Right Job. Right Here
& m ; \V.‘ :

{
e i

WIKIPEDIA

-~
-~
e

Search for travel products

0 10 20 30 40 350 60 70 80 90
% undertaking

N —————

Job Search is second popular activity on the Internet in India

Naukri is one of India’s most used websites

Source: JuxtConsult, India Online 2009 Report 21



Naukri has gained market-share and is
a clear # 1 with 60% traffic-share

Traffic share of various recruitment sites
from Comscore

70

60 A '—N.//\MVAA\/
\/

50 -

40

) W
20 /A\

it ey e

Nov-07
Jan-08 -
Mar-08 -
May-08 -

Jul-08 -
Sep-08 1
Nov-08 -
Jan-09 -
Mar-09 -
May-09 -
Jul-09 -
Sep-09 A
Nov-09 -
Jan-10
Mar-10 -
May-10 A
Jul-10 A
Sep-10 A

—o— Naukri —m— Monsterindia —a— Timesjobs

Nov-10 -

Traffic share of various recruitment sites
from Alexa.com

Traffic Rank  React

ageviews/User  Bounce % Time on Site  earch %

Daily Pageviews (percent)
naukri.com

Percent of global pageviews an

monsterindia com naukri.com:

t_illnr: c-I.]II:I |I-IEII I:ll:l |TI T T ShIInEI I:IEI:-n T T T T | T T ] Pageu’i emE l:hange
02l %\/ esterday D00 +15% &
| Tday 001808 21%®
0.01 { Tmonth 001894 02%®
I~ o : ]
ﬂ’_\f\/\f,\f\@f‘v“m Imonth 00183 H.4%4
i P i s e Fcmr VO
MNov Dec Jan

Trailing 3 munthsd

Carmpare naukri.com to;

|shine.c0m

Source: Comscore.com, Alexa.com
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Hiring Is back

Naukri Job Speak Index ( New Jobs) Naukri hiring survey
Aug09 Sep09 Oct09 Dec09 Oct10 Nov-10 Dec-10 72.80%
Index 743 773 749 776 249 922 928 80.00% 7230%
" 0
70.00% - ]
Maukri.comJob Speakindex 60.00% 55.50%
1,000 ' —
50.00% - 44.50
40.00% | 37.80% 37.50% 38%,
30.00% - 2016
20.00% M e
O 950 -
10.00% - 4. 30%3%
0.00% -
han MESE AR el R Layoffs will happen No hiring Replacement hiring ~ New jobs will be
Total no. of new jobs posted in July 2008 was scaled to 1000, Index for subsequent months is relative to July will happen created
08.
. . | Dec-08 W Jun-09 0Jan-10 010 |
Total no. of new jobs posted in July 2008 was scaled to 1000. Index for subsequent

months is relative to Juli 08.

Survey of recruiters conducted by Info Edge
India Limited:-

Naukri Job Speak Index is an in-
house index based on utilisation of
listings on the site

The index has been steady at around

January 2010 (sample size of 900)
June 2009 (sample size of 922)

930 levels indicating sustained demand _
December, 2008 (sample size of 1600) on

hiring outlook for calendar year 2009.
July, 2010 (sample size of 698)

23
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Naukri.com has performed on key-metrics

Number of candidate resumes has grown
consistently

30

25

20

A Q@ @B 4 QU @2 Q8 Q4 Q1 Q@ @B 4 QA Q2 @
FYO8 FYO8 FY08 FY08 FY0O9 FYO9 FY09 FYO9 FYI0 FYI0 FYI0 FYI0 FYIl FYIl FYll

B Number of Resumes on Naukri.com (in Million)

Average daily resumes added and modified

80

70 - . _

60 - R

50 —

40 [1 T[] -

30 - - S ) EE ) S ) S ) B ) S ) -

20 | - AN NN

IR

O T 1 T T 1 1 1 1 1T T 1 1
3888388829888 4d4dd
> > > > > > > > > > > > > > >
I N e 1 I e e e e I I O T e T
" N MO < 4 N0 < 4 N 4 NMm
o 0o 0o 00900 oo o0oo0oogogco0o

O Resumes Added Daily (in '000) O Resumes Modified Daily (in '000)
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Naukri Is supported by four recruitment offerings
thereby creating a full service in the jobs space

Offline placement services for middle & senior management
Revenues based on success fee model
" Quadrangle Complements online model

<S>

Focuses on hiring of fresher graduates from campus
Launched commercially in last quarter

Campus hiring is a fast growing segment in India
Potential seen for shift from offline to online

Firstnaukricom

A jobsite for campus hiring!

ulf Large addressable market currently using print medium
Supported by office in Dubai, Bahrain and Riyadh, Saudi Arabia
To open office in Abu Dhabi

Professional networking site
3.8 Million registered profiles

bl’lwcom

Brijiing People

Focus on jobs in the Middle-East market
-( nau ke ri.t:uﬂm Used by job seekers from various nationalities




‘Welcome Guest, Sign in to manage account

ontact for Commercial / Rented
Space in Delhi/NCR

Call:-9811164770, 9811144550

'e Bh No: 732 5938 168

W

ggacres.com

——irrneeae ol -Twﬂggﬂgg
A starting @ 58 Lacs / Banner
st 10% DP Discount | Ad
9650833337 LO2507 12299

Buy, Rent, Sell

Home | Ahmedabad | Bangalore | Chandigarh | Chennai | Coimbatore | Delhi / NCR | Goa | Hyderabad | Jaipur | Kochi | Kolkata | Mumbai | Nagpur | Pune

Commercial

1am: Builder [+ Dealer [+ Individual [~

Home Finance

New Projects [ Advertise Property @  Search Dealers [@  Post Requirements [  Buy Our Services

Search Properties To: )Buy ORent (OP3

B an n e r Property Type: Price Range (Rs.): Bedroom:
| &1l Residertial v [mr v| [select v
Ad City: Keyword: Eg: Locality, Builder, Praject

| Drelhi £ MCR: (AN
Posted By: All [[]Desler []Builder [ Incividusl
¥ 42+ New Projects in Delli

Advanced Search

9 | |

I ‘/ Advertise Your Property

Get response over Phone, Email, SMS

Sell, Rent Out, Lease Your Prope

4 Post Your Requirements

Get contacted by sellers/ landlards.
Post Now

Residential Plots at Jaypee Wish Town, sector 131 Noida
Hot Investment Opportunity starting & 58 Lacs*

Exclusively Marketed By — Better Option Propmart Put. Ltd.
Call: 9650772299 | 9650833337

- e

property Gallery Featured Projects - Delhi f NCR

GELDECO .

=1 EI Residential Apartment EI Residential Apartment Contd.

SHARANAM

» Hansmukhi Garden Estate - Debradun » Supertech Eco Village - Moida Ext. Mew
Earnaaalar B et » Era Divine Court - Faridabad = Amrapali Smart City - Moida Extenzion
Sectar-107, Maida » ORS Royal Residency - Sec-89 - Faridabad = Amrapali Smart City - Moida Extension Mew
= SaiVatika - Faridabad » (Casa Royale - Moida Extension
= Crossings Repuhlik (Ready To Mave) - » Supertech Eco Yillage - Moida Extertion
Ghaziabac * Prateek Laurel - Moida Sec 120
« KDP Grand Savanna - Ghaziabad « Jaypee Kensinagton Heights - MNoida Sec 131
DP Infrastructure * DesignArch eHornes - Greater Maida s Eldeco Sharanam - hoida sector 107
Mgr 5, Noida * Jaypee Sports City - Greater Noida s Eldeco Sharanam - oida sector 107 Mew
. * Jaypee Sports City - Grester Moida « Amrapali Silicon City - Moida - Sector 76
Hagil F ol i by s s g ey L gy i
A mgede smseevm o i B A Pl o L
A el G ST i i Ly
" o |

99acres Exclusive Property

.5.-\\'f'f.i"in|"| NE @
Kensington KReIRe
[ VT NOIDA

Hurry!! Last Chance to

Book Prime Plots

HOT INVESTMENT OPPURTUNITY
STARTING @ 5 st

10% Down Payment Discount

MKT. by Better Option Propmart

9650772299 | 9650833337

LT

Source: http://www.99acres.com/
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O9acres : Overview

Favorable macroeconomics for the housing market:
Current — Increase in middle income/high income
Highlights households, Increasing urbanization, availability
of easy finance
Increase in traction in all real estate clusters

Most revenue from developers, builders and

brokers

Revenue from:- Property listings,

builders/brokers branding and visibility —

Revenue Microsites, home page links, banners, others like
Model buyer database access, international listings

Site has traction for residential, primary &

secondary, sale and purchase

— To develop for commercial and rental

markets

Opportunities & Market

Potential

Significant potential to gain from non
housing market / commercial real
estate
Opportunity in the primary property
market.
Indian cities and suburbs
witnessing lot of construction

Head to head competition with Magicbricks.com
Indiaproperty.com, makaan.com impacted
during slowdown

Competition

Competition adversely impacted by the slowdown
Market 99acres now near 50% in traffic share as per

Dynamics Comscore data

gap widening vis-a-vis competition

(Comscore data)

Quality of listings

27



99acres Is emerging to be the largest brand in its

segment

Traffic share of various Real estate sites
based on Comscore data

% tarffic share

JNAA NN
v N
0 T T T T T T T T T T T T T
O ® D> O ) O ) ) ) Q Q Q S
S N Q N N Q QS QS Q > Y 2 Y N
%~ X 91 & 5 X o1 SRS S
PN IS ES TS
- -4~ - 99acres —a— indiaproperty.com — — magicbricks.com —«— makaan.com ‘

Traffic

0.004 [

0.003F

0.001

Traffic share of various Real estate sites
from Alexa

Rank Jser Bounce % Time on Site Search %
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99acres Is currently gaining traffic share

Market drivers

Rising disposable incomes, financing terms and growing
population

Powerful demographic impetus, infrastructural development,
IT/ITES Industry, increasing urbanisation

Growing economy, increased commercial activity

Growing middle class, consumerism, macro economic policy
decisions such as allowing FDI
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Allcheckdea

S.com

Real estate brokerage business
A subsidiary of Info Edge
India Limited

Commission based revenue model
Determined on transaction
value

Focus on primary residential market
Large parts of Indian cities/
suburbs getting built

Growing middle class and higher
disposable income
Need for transactional ease

Coverage in 12 cities
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